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SECTION 1: EXECUTIVE SUMMARY 
 

EON Reality has reached a historic milestone by launching its first B2C engine, marking a 
transformative shift in its business strategy. For over 26 years, EON Reality has established 
itself as a leader in enterprise and institutional solutions. Today, the company expands its 
focus to empower individual consumers and B2B2C partners, leveraging advanced 
AI-driven tools to address the critical need for AI literacy and capability development. This 
initiative is centered around three strategic entry points — the AI Jobs Test, AI Fluency, and 
AI Wayfinder — all of which funnel users into the Global Virtual Campus, a 
subscription-based platform priced at $19–$49 per month. This approach positions EON 
Reality as a key enabler in the AI era, providing both individuals and organizations with 
actionable pathways to success. 
 

The Three Strategic Entry Points 
The B2C launch is built around three distinct access paths designed to cater to varying user 
needs and motivations: 
 

1. AI Jobs Test: A dynamic assessment tool that answers the critical question, "Are you 
ready for AI jobs?" This feature targets professionals concerned about being replaced by AI 
and converts their fear into proactive learning and action. By addressing this urgent concern, 
the AI Jobs Test serves as a compelling entry point for workforce upskilling. 
 

2. AI Fluency: A self-paced AI literacy program tailored to individuals who want to 
become AI-competent. This path focuses on upskilling users and equipping them with the 
foundational knowledge needed to navigate the AI-driven economy effectively. 
 

3. AI Wayfinder: A robust builder designed for entrepreneurs who wish to create 
AI-powered products and businesses. This entry point provides tools and guidance for 
innovation, empowering creators to leverage AI for competitive advantage. 
 

All three doors ultimately lead users to the Global Virtual Campus, EON Reality’s 
subscription-based hub for ongoing AI education and development. By consolidating these 
entry points into a unified platform, EON Reality ensures scalable revenue generation and 
actionable insights into consumer behavior. 
 

Why This Launch is a Game-Changer 
The direct-to-consumer approach is a groundbreaking shift that delivers measurable benefits 
across multiple dimensions: 
 

●​ Revenue Generation: The subscription model ensures recurring income from day 
one, with the potential for exponential growth as adoption scales. 



 

●​ User Insights: Real-time data on consumer behavior enables EON Reality to refine 
offerings and maximize impact. 

●​ Strategic Leverage: The ability to directly engage students bypasses traditional 
academic institutions, creating a powerful negotiation tool and driving FOMO (fear 
of missing out) among universities. 

 

The Role of the B2C RADAR Lead Engine 
Supporting this initiative is the B2C RADAR Lead Engine, an AI-powered system that has 
already identified 13,165 gatekeepers across 10,400 unique institutions in over 64 countries. 
These gatekeepers include community college deans, student organization presidents, 
career center directors, and department coordinators, collectively providing direct access 
to millions of students globally. The system’s capabilities include advanced features such as 
query expansion, email pattern guessing, and institution scanning, ensuring high-quality 
lead generation and outreach. 
 

Key metrics demonstrate the engine’s effectiveness: 

●​ Total scans completed: 65,905 

●​ Verified emails: 1,549 

●​ Ready-to-email leads: 1,266 
 

This robust pipeline forms the backbone of EON Reality’s outreach and engagement strategy, 
ensuring the initiative scales efficiently while maintaining precision. 
 

Vision for the Future 
With the infrastructure, tools, and insights now in place, EON Reality is uniquely positioned 
to redefine AI education and capability development. By bridging the gap between individual 
needs and organizational goals, the company is not only addressing the challenges of the AI 
era but also setting a new standard for scalable, impactful solutions. The launch of the B2C 
engine is more than an operational milestone; it is a visionary step toward transforming 
workforce capability and enabling global AI readiness. 
 

 

SECTION 2: THE PROBLEM/CHALLENGE 
 

The rapid evolution of AI technology presents significant challenges for individuals, 
organizations, and educational institutions. Professionals across industries are grappling with 
fears of automation and job displacement, while students and entrepreneurs face barriers to 
accessing the knowledge and tools necessary to thrive in an AI-driven economy. EON 
Reality’s B2C initiative is designed to address these critical pain points directly, providing 
tailored solutions for upskilling, innovation, and career readiness. 
 



 

Challenge 1: Workforce Anxiety and Displacement 
One of the most pressing concerns for professionals today is the fear of being replaced by AI. 
According to industry estimates, automation threatens to disrupt jobs across sectors, leaving 
workers uncertain about their future. Despite the availability of generic AI education 
programs, these often fall short in preparing individuals for high-stakes roles that demand 
100% competency. The AI Jobs Test addresses this challenge head-on by offering a targeted 
assessment that converts fear into action. By identifying skill gaps and providing clear 
pathways for improvement, this tool empowers professionals to take control of their career 
trajectory in the AI era. 
 

Challenge 2: Lack of AI Literacy Among Students 
The global education system has been slow to adapt to the demands of AI-driven industries, 
leaving students without dedicated paths to develop AI literacy. Universities and colleges 
often struggle to integrate cutting-edge AI education into their curricula, creating a gap 
between what students learn and what employers need. The AI Fluency program solves this 
problem by offering a self-paced AI literacy program that equips learners with the 
foundational knowledge required to navigate the AI economy. This initiative not only fills a 
critical educational void but also positions EON Reality as a leader in workforce 
transformation. 
 

Challenge 3: Barriers to Innovation for Entrepreneurs 
Entrepreneurs face unique challenges in leveraging AI to build competitive products and 
businesses. While the potential for innovation is immense, many lack access to the tools and 
expertise needed to realize their vision. The AI Wayfinder serves as a dedicated solution for 
this audience, providing a robust builder that guides users through the process of creating 
AI-powered products and businesses. By simplifying complex workflows and offering 
actionable insights, this entry point empowers creators to innovate at scale. 
 

Institutional Challenges and the Role of Gatekeepers 
Educational institutions play a pivotal role in shaping the workforce of tomorrow, yet many 
struggle to keep pace with the rapid advancements in AI. Gatekeepers such as community 
college deans, student organization presidents, career center directors, and department 
coordinators are often the decision-makers who control access to students. EON Reality’s 
B2C RADAR Lead Engine addresses this challenge by enabling precision outreach to these 
gatekeepers. By leveraging features such as query expansion, institution scanning, and 
email pattern guessing, the system ensures high-quality engagement and maximizes 
institutional impact. 
 

Key metrics highlight the scale of this challenge: 

●​ Total gatekeepers identified: 13,165 

●​ Unique institutions covered: 10,400 

●​ Countries represented: 64+ 
 



 

This targeted approach provides universities and colleges with a compelling reason to adopt 
EON Reality’s solutions, ensuring their students remain competitive in the AI economy. 
 

The Consequences of Inaction 
Without effective solutions to these challenges, individuals risk falling behind in an AI-driven 
world, organizations face stagnation, and institutions risk irrelevance. Generic AI education 
programs often deliver only 80% of what is needed, leaving critical gaps in competency and 
readiness. EON Reality’s B2C initiative solves these problems through targeted, scalable 
solutions that prioritize measurable outcomes such as time-to-competency, knowledge 
retention, and career readiness. 
 

By addressing these pain points, EON Reality bridges the gap between what professionals, 
students, and entrepreneurs know today and what they need to succeed tomorrow. The launch 
of the B2C engine represents a pivotal step in transforming workforce capability and 
enabling global AI readiness. 
 

SECTION 3: THE SOLUTION 
 

EON Reality is redefining AI education and workforce transformation with its 
groundbreaking direct-to-consumer strategy. By offering three distinct entry points—AI Jobs 
Test, AI Fluency, and AI Wayfinder—EON Reality seamlessly funnels users into the 
Global Virtual Campus, an innovative subscription-based platform designed to address the 
growing demand for AI skills training. These entry points cater to professionals, students, and 
entrepreneurs, providing tailored pathways to develop AI competencies, unlock career 
potential, and create AI-powered businesses. 
 

Door 1: AI Jobs Test 
The AI Jobs Test is a powerful entry point designed for professionals who fear being 
replaced by AI. This assessment serves as both a diagnostic tool and a call to action, guiding 
individuals from uncertainty to empowerment. By asking, “Are you ready for AI jobs?”, the 
test identifies skill gaps and provides actionable insights that transform apprehension into 
opportunity. Users are then directed to the Global Virtual Campus, where they can access 
targeted training programs to close gaps and prepare for AI-integrated roles. The ability to 
convert fear into measurable action is a cornerstone of this solution, aligning workforce 
readiness with the accelerating pace of AI adoption. 
 

Door 2: AI Fluency 
EON Reality’s AI Fluency program is a self-paced AI literacy pathway designed for 
individuals seeking foundational competency in AI. In today’s AI-driven economy, 
understanding basic principles of artificial intelligence is no longer optional—it’s essential. 
The AI Fluency program equips users with critical knowledge to engage with AI 
technologies confidently, whether for career advancement or personal growth. This upskilling 



 

path is ideal for students, mid-career professionals, or anyone aiming to stay relevant in the 
AI era. Upon completion, users transition seamlessly into the Global Virtual Campus, 
where advanced training options further refine their capabilities. 
 

Door 3: AI Wayfinder 
For entrepreneurs and creators, the AI Wayfinder offers a unique entry point into the world 
of AI-powered innovation. This builder program provides users with the tools, resources, and 
guidance needed to design AI-driven products and businesses from the ground up. By 
fostering creativity and entrepreneurship, the AI Wayfinder positions users as leaders in the 
AI economy. Once they’ve built the foundation of their ideas, users are directed to the Global 
Virtual Campus, where subscription-based resources ensure continued growth, refinement, 
and scalability for their projects. 
 

The Global Virtual Campus: The Common Destination 
All three entry points converge at the Global Virtual Campus, the epicenter of EON 
Reality’s AI education ecosystem. With subscription tiers ranging from $19–$49 per month, 
the campus provides affordable and scalable access to AI training resources. Whether users 
are professionals seeking job security, students building foundational skills, or entrepreneurs 
creating AI-powered solutions, the Global Virtual Campus serves as the ultimate 
destination for comprehensive learning, collaboration, and innovation. 
 

Why This Model Works 
The integration of these three entry points into the Global Virtual Campus is a 
game-changer for AI education. By addressing the diverse needs of professionals, students, 
and entrepreneurs, EON Reality ensures no user is left behind in the AI transformation. This 
approach generates measurable outcomes, including faster time-to-competency, higher 
knowledge retention, and expanded career opportunities. Moreover, the subscription-based 
model provides consistent revenue streams while delivering scalable solutions to a global 
audience. 
 

EON Reality’s direct-to-consumer strategy is not just about education—it’s about 
empowerment. By bridging the gap between AI capability and workforce readiness, the 
Global Virtual Campus and its entry points ensure users can learn, train, perform, and 
automate in a rapidly evolving AI landscape. 
 

 

SECTION 4: KEY FEATURES/CAPABILITIES 
 

The Global Virtual Campus represents a revolutionary step in AI education, offering 
subscription-based access to transformative learning experiences. With monthly tiers ranging 
from $19–$49, this platform combines cutting-edge tools, tailored programs, and actionable 
insights to empower individuals across various professional and entrepreneurial paths. 



 

Supporting this ecosystem is the B2C RADAR Lead Engine, an AI-powered outreach tool 
that connects EON Reality with gatekeepers at universities and institutions, ensuring broad 
adoption of its solutions. 
 

Global Virtual Campus: Subscription-Based AI Learning 
The Global Virtual Campus is the cornerstone of EON Reality’s direct-to-consumer 
strategy. Designed to support professionals, students, and entrepreneurs, the platform 
provides a comprehensive AI education through its three key entry points: 
 

●​ AI Jobs Test: An assessment tool targeting professionals concerned about AI’s 
impact on their careers, converting fear into actionable learning pathways. 

●​ AI Fluency: A self-paced AI literacy program that builds foundational knowledge for 
users seeking to stay relevant in the AI era. 

●​ AI Wayfinder: A creator-focused program enabling entrepreneurs to design 
AI-powered products and businesses. 

 

By offering tailored solutions for diverse user groups, the Global Virtual Campus ensures 
measurable outcomes such as improved time-to-competency, enhanced knowledge retention, 
and scalable career opportunities. 
 

B2C RADAR Lead Engine: Optimized Outreach 
Supporting the Global Virtual Campus is the B2C RADAR Lead Engine, a highly 
optimized AI-powered lead generation system. This engine identifies and connects with 
gatekeepers at universities, such as community college deans, student organization 
presidents, career center directors, and department coordinators. With a database of 13,165 
gatekeepers, including 1,549 verified email contacts and 1,266 ready-to-email leads, the 
engine ensures targeted outreach to institutions representing 10,400 unique entities across 
64+ countries. 
 

Optimized Technical Stack 
The effectiveness of the B2C RADAR Lead Engine is powered by its advanced technical 
stack: 

●​ DripScheduler: Ensures isolation between B2B and B2C pipelines for seamless 
campaign management. 

●​ Orchestrator: Provides engine stability for consistent performance. 
●​ Query expansion: Enhances scan diversity, increasing the breadth and relevance of 

lead identification. 
●​ Institution scanner: Achieves a remarkable 61% email rate by targeting institutions 

effectively. 
●​ URL email scraper and Email pattern guesser: Add verified email contacts, 

boosting the total pipeline with +39 emails and +25 verified addresses respectively. 



 

●​ Apollo/Hunter enrichment: Enhances email data quality further, pending API key 
integration. 

●​ Agent redirect: Reduces wasted scans, optimizing database efficiency. 
 

Scalable Email Campaigns 
With 45 Mailforge accounts warmed up across 15 domains, the B2C RADAR Lead 
Engine is ready to launch email campaigns with a daily capacity of ~1,350 emails. By 
leveraging tools like Instantly.ai, EON Reality can deliver personalized outreach to 
gatekeepers, ensuring high engagement and conversion rates. 
 

Why This Matters 
The integration of the Global Virtual Campus and B2C RADAR Lead Engine creates a 
powerful ecosystem for AI education and workforce transformation. While the campus 
delivers high-quality learning experiences, the lead engine ensures these solutions reach the 
right audiences at scale. Together, they generate exponential revenue growth, actionable user 
insights, and strategic leverage for negotiating partnerships with academic institutions. 
 

EON Reality’s solution is more than just education—it’s a bridge between AI capability and 
workforce readiness, enabling individuals and institutions to thrive in the AI era. 
 

SECTION 5: HOW IT WORKS 
 

The Global Virtual Campus serves as the central hub for empowering individuals with 
AI-driven skills and knowledge. Consumers gain access to this transformative platform 
through three distinct entry points—AI Jobs Test, AI Fluency, and AI Wayfinder—each 
tailored to meet the diverse needs of professionals, learners, and innovators in the AI era. On 
the backend, the B2C RADAR Lead Engine—a state-of-the-art AI-powered 
system—ensures streamlined outreach, data enrichment, and user acquisition to power this 
initiative at scale. 
 

The Three Entry Points to AI Transformation 
 

1. AI Jobs Test 

This pathway addresses a growing concern among professionals: job security in the AI era. 
By asking the critical question, "Are you ready for AI jobs?", the AI Jobs Test provides a 
compelling assessment designed to convert fear into action. The test identifies skill gaps and 
directs users toward actionable next steps within the Global Virtual Campus, ensuring they 
can future-proof their careers with targeted upskilling. 
 

2. AI Fluency 



 

For individuals seeking a foundational understanding of artificial intelligence, AI Fluency 
offers a self-paced AI literacy program. This pathway equips participants with the knowledge 
and competencies needed to navigate and thrive in an increasingly AI-driven world. Whether 
targeting basic AI terminology or advanced applications, this program serves as the 
upskilling path for lifelong learners. 
 

3. AI Wayfinder 

Entrepreneurs and creators looking to develop AI-powered products and businesses can 
access their transformational journey through AI Wayfinder. This pathway empowers users 
to build, iterate, and deploy innovative solutions, leveraging AI to unlock new market 
opportunities. It bridges the gap between creativity and technology, making it the ideal choice 
for those aiming to create value in the AI economy. 
 

All three pathways lead to the Global Virtual Campus, a subscription-based ecosystem 
priced at $19–$49 per month. This centralized platform ensures users can seamlessly 
transition from learning and assessment to actionable skill-building. 
 

The Backend Engine: B2C RADAR Lead Engine 
 

At the heart of this initiative lies the B2C RADAR Lead Engine, which powers the outreach 
and data management processes required to scale the Global Virtual Campus. This engine 
operates 24/7, leveraging cutting-edge technologies to identify, enrich, and engage with key 
stakeholders and prospective users. 
 

Key Components of the B2C RADAR Engine 

 

●​ AI-Powered Lead Generation 

The engine uses advanced AI models like DeepSeek V3, Groq, and Gemini to identify 
gatekeepers at universities, including community college deans, student organization 
presidents, career center directors, and department coordinators. These gatekeepers control 
access to vast pools of potential users, enabling both consumer and B2B2C growth. 
 

●​ Data Enrichment and Verification 

Tools like Apollo/Hunter enrichment, URL email scraper, and Email pattern guesser 
ensure that the contact data collected is accurate and actionable. As a result, the engine has 
amassed 13,165 gatekeepers, with 1,549 verified email addresses and 1,266 contacts ready 
for immediate email outreach. 
 

●​ DripScheduler and Orchestrator 

These features streamline email campaigns by automating the scheduling and sequencing of 
outreach. With 45 Mailforge accounts warmed up, the system is capable of delivering ~1,350 
emails per day once campaigns are launched. 



 

 

●​ Query Expansion and Scan Diversity 

The engine continuously improves its data acquisition capabilities through features such as 
query expansion (increasing scan parameters from 29 to 70) and enhanced scan diversity, 
ensuring broader geographic and institutional coverage. To date, the system has completed 
65,905 scans, covering 10,400 unique institutions across 64+ countries. 
 

●​ Agent Redirect and Institution Scanner 

These features enhance operational efficiency by reducing waste and improving the 61% 
email rate achieved by the institutional scanner. Together, they ensure that data collection 
efforts are both precise and impactful. 
 

The B2C RADAR Lead Engine represents a seamless integration of technology and 
strategy, enabling EON AI Ventures to drive both consumer engagement and institutional 
partnerships with unprecedented scalability and efficiency. 
 

 

SECTION 6: BENEFITS/OUTCOMES 
 

The direct-to-consumer initiative anchored by the Global Virtual Campus represents a 
paradigm shift in AI education and workforce development. By combining innovative entry 
points such as AI Jobs Test, AI Fluency, and AI Wayfinder with the powerful backend 
capabilities of the B2C RADAR Lead Engine, this initiative delivers transformative benefits 
for individuals, institutions, and the broader AI ecosystem. 
 

Key Benefits of the Initiative 
 

1. Direct Subscription Revenue 

The most immediate and measurable outcome of this initiative is the generation of 
subscription revenue. With a pricing model of $19–$49 per month, the Global Virtual 
Campus establishes a sustainable, scalable revenue stream from day one. This positions 
EON AI Ventures to capture exponential growth as more users adopt the platform to develop 
critical AI skills. 
 

2. Actionable User Insights 

The platform collects valuable data on how consumers engage with AI education. Insights 
into user preferences, learning behaviors, and career aspirations inform ongoing 
improvements to the platform’s offerings. This feedback loop not only enhances the user 
experience but also strengthens EON AI Ventures’ ability to anticipate and meet market 
demands. 
 



 

3. Leverage for Academia 

The ability to bypass traditional academic institutions and reach students directly creates a 
powerful bargaining chip for negotiations with universities. As institutions witness the 
platform’s ability to deliver AI education at scale, they face a clear choice: partner with EON 
AI Ventures or risk losing relevance. This fear of missing out (FOMO) becomes a catalyst 
for academic partnerships, further expanding the platform’s reach. 
 

4. Empowering Users for the AI Era 

By providing affordable, accessible, and high-quality AI education, the Global Virtual 
Campus empowers individuals to thrive in a world increasingly shaped by artificial 
intelligence. From professionals upskilling to secure their careers to entrepreneurs building 
AI-powered businesses, the platform equips users with the tools and knowledge they need to 
succeed. 
 

Outcomes for Broader Impact 
 

1. Widespread Access to AI Education 

The initiative democratizes access to AI literacy and competency. With tiered pricing options 
ranging from $19/$79 in Tier 1 regions to $5/$19 in Tier 3 regions, the platform ensures 
affordability for users across 64+ countries. This global accessibility bridges gaps in AI 
education and prepares a diverse workforce for the challenges of the future. 
 

2. Scalable Institutional Outreach 

The B2C RADAR Lead Engine has already identified 13,165 gatekeepers across 10,400 
institutions. By targeting community college deans, student organization presidents, career 
center directors, and department coordinators, the platform ensures broad and effective 
dissemination of its offerings. With nearly 1,266 leads ready for immediate outreach, the 
system is primed for rapid growth. 
 

3. Enhanced User Engagement 

Features like the DripScheduler, Orchestrator, and query expansion ensure that outreach 
efforts are timely, targeted, and effective. This fosters higher engagement rates, converting 
potential users into active subscribers. The system’s capacity to send ~1,350 emails per day 
amplifies its ability to scale user acquisition efforts. 
 

Conclusion 
 

The combination of cutting-edge technology, strategic pricing, and targeted outreach 
positions the Global Virtual Campus as a game-changing platform for AI education. By 
generating direct revenue, providing actionable insights, and empowering users with critical 
skills, EON AI Ventures is not only addressing the immediate needs of individuals and 
institutions but also shaping the future of workforce capability in the AI era. 



 

 

Conclusion 
 

The launch of EON AI Ventures' new B2C engine marks a transformative milestone in the 
democratization of AI education. By empowering professionals, students, and entrepreneurs 
with accessible AI tools and knowledge, EON is not only addressing the growing demand for 
AI fluency but also creating a scalable revenue model that positions the company at the 
forefront of enterprise transformation in the AI era. This initiative is more than a 
technological achievement; it is a strategic leap that bridges the gap between workforce 
readiness and the accelerating capabilities of AI. 
 

Democratizing AI Education for All 
 

Central to this new phase is the Global Virtual Campus, the subscription-based platform 
that serves as the hub for all consumer-facing initiatives. Priced affordably at 
$19–$49/month, the Global Virtual Campus offers three distinct pathways, or "doors," 
tailored to diverse needs: 
 

●​ Door 1: AI Jobs Test – An assessment designed to address the anxieties of 
professionals concerned about being replaced by AI. By converting fear into 
actionable insight, this tool empowers users to evaluate their readiness for 
AI-integrated roles and chart a clear path toward competency. 

 

●​ Door 2: AI Fluency – A self-paced AI literacy program aimed at individuals who 
seek to become proficient in AI technologies. This pathway equips users with the 
foundational knowledge needed to thrive in an AI-driven workforce. 

 

●​ Door 3: AI Wayfinder – A builder for entrepreneurs, enabling the creation of 
AI-powered products and businesses. This path fosters innovation and 
entrepreneurial growth, ensuring that creators have the tools and guidance necessary 
to succeed in the competitive AI landscape. 

 

Each of these pathways converges on the Global Virtual Campus, driving 
subscription-based revenue while providing users with invaluable resources to adapt and 
excel in the AI era. This comprehensive approach ensures that the platform caters to a wide 
spectrum of users—from professionals seeking upskilling to entrepreneurs building 
disruptive solutions. 
 

Bridging the Gap Between Institutions and Individuals 
 

The launch of EON's B2C RADAR Lead Engine further amplifies the impact of the new 
B2C model by strategically targeting gatekeepers at universities and institutions. With a 



 

robust database of 13,165 gatekeepers, including community college deans (3,880), student 
organization presidents (3,440), career center directors (2,967), and department 
coordinators (1,843), the engine has created a massive pipeline of potential B2B2C 
partnerships. These gatekeepers collectively control access to tens of thousands of students, 
making them pivotal in expanding the reach of AI education. 
 

The AI-powered lead generation engine ensures precision and scalability in outreach 
efforts. Key features like DripScheduler, Query expansion, and the Institution scanner 
streamline data acquisition and campaign execution. For example, the email pattern guesser 
and URL email scraper have already enriched the database with an additional +39 emails 
and +25 verified contacts, boosting outreach effectiveness. These capabilities enable EON to 
engage gatekeepers across 10,400 unique institutions in 64+ countries, ensuring global 
coverage and maximizing impact. 
 

Measurable Impact and Strategic Advantage 
 

EON's new B2C engine delivers measurable outcomes that underscore its transformative 
potential. By combining subscription revenue with real-time user insights, EON can refine 
its offerings and enhance user engagement. Additionally, the platform creates a compelling 
FOMO (fear of missing out) effect for academia and universities. As these institutions 
observe EON's ability to reach their students directly, they are incentivized to collaborate 
rather than risk being bypassed. This dynamic positions EON as a critical partner for 
educational institutions navigating the AI revolution. 
 

The technical infrastructure supporting the B2C RADAR Lead Engine is equally 
impressive. Hosted on Render.com with Neon PostgreSQL for database management, the 
system operates seamlessly with features like Agent redirect and DripScheduler ensuring 
24/7 uptime and reliable performance. The integration of advanced AI technologies such as 
DeepSeek V3, Groq, and Gemini further enhances operational efficiency, while outreach 
tools like Instantly.ai and Mailforge enable scalable email campaigns with a capacity of 
~1,350/day. These capabilities ensure that EON can adapt and scale as demand grows. 
 

Transforming Workforce Capability for the AI Era 
 

At its core, this launch reflects EON AI Ventures’ unwavering commitment to transforming 
workforce capability for the AI era. By offering tools like the AI Jobs Test, AI Fluency, 
and AI Wayfinder, EON is not just empowering individuals to learn and adapt—it is creating 
a framework for them to perform and innovate. The Learn → Train → Perform → 
Automate lifecycle embedded in EON's products ensures sustained progress, from 
foundational knowledge acquisition to advanced application and automation. 
 

The move to a direct-to-consumer model also represents a major revenue opportunity, with 
exponential growth potential. By leveraging the Global Virtual Campus and the B2C 
RADAR Lead Engine, EON is poised to capture significant market share while driving 



 

meaningful outcomes such as improved time-to-competency, enhanced knowledge 
retention, and increased safety in high-stakes operations. 
 

A Bold Step Forward 
 

This launch is more than just a new initiative—it is a bold step forward in redefining how AI 
education and tools are delivered. EON AI Ventures has proven that it has the vision, 
technology, and strategy to lead the charge in workforce transformation. By bridging the gap 
between institutional knowledge and individual capability, EON is not only preparing the 
workforce for the challenges of the AI era but also ensuring that the opportunities of this new 
age are accessible to all. 
 

As EON AI Ventures continues to scale its operations and refine its offerings, it remains 
steadfast in its mission to be the bridge between what your experts know and what your 
entire workforce can do. The launch of the new B2C engine is a pivotal moment in this 
journey—a moment that promises to shape the future of AI education and workforce 
empowerment for years to come. Onwards and upwards. 
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